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markets have been invaded by competitors, partly because
factor)' and selling costs have been increasing, and partly
because the financiering costs have increased.
One of the elements in the decline of the market for in-
dustrial products has been the falling off in the home de-
mand for increased equipment. This has quite evidently'
not been a falling off in the absolute magnitude of the re-
quirements of new plant and facilities, including such con-
comitants as new habitations and apparatus of living for the
industrial population, and the like 5 in absolute figures this
demand shows no decrease, but relatively to the aggregate
output of German industry at the earlier and later dates it
would not be difficult to show that this division of the home
market has suffered a shrinkage.
It is also a matter of course that the effective growth of
the foreign market has not kept pace with the growing
productive capacity. This is a matter of common notoriety
and has had solicitous attention both from the German
statesmen and from the various boards of trade. It is one
of the motives alleged for the colonial policy adopted in
the kter half of Bismarck's administration and pushed with
more determination under his successors. It may seem singu-
lar to anyone acquainted with the facts in the case that
such a colonial project should have been seriously entertained
for such a purpose, but it is also impossible to avoid giving
some credence to the solemn allegations of these men that
the quest of markets has been one of the leading incentives
to this colonial policy. It is fairly to be presumed that no
man would ky claim to such folly without believing himself